
 

 

XvKv wek¦we`¨vjq: gv‡K©wUs wefv‡Mi 03 (wZb)  wU k~b¨ ¯’vqx mnKvix Aa¨vcK c` Ges 03 (wZb) wU k~b¨ ¯’vqx cÖfvlK c` c~i‡Yi Rb¨ 

evsjv‡`kx bvMwiK‡`i wbKU n‡Z `iLv¯Í AvnŸvb Kiv hv‡”Q| †eZb †¯‹‡j: mnKvix Aa¨vcK c‡`i 35,500-67,010/- UvKv Ges cÖfvlK 

c‡`i 22,000-53,060/-UvKv (RvZxq †eZb †¯‹j-2015)| 

 

mnKvix Aa¨vcK c‡`i †hvM¨Zv: cÖv_x©‡`i Aek¨B gv‡K©wUs wel‡q weweG Ges GgweG cix¶vq cÖ_g †kªYx/wmwRwcG  4.00 Gi g‡a¨ b~¨bZg 

3.75 mn Gm.Gm.wm Ges GBP.Gm.wm cix¶vq cÖ_g wefvM/ wRwcG 5.00 Gi g‡a¨ b~¨bZg 4.25 cÖvß n‡Z n‡e| †h mKj cÖv_x© weweG Ges 

GgweG Dfq cix¶vq cÖ_g ¯’vb/m‡ev©”P wmwRwcG AR©b K‡i‡Q Zv‡`i †¶‡Î Gm.Gm.wm ev GBP.Gm.wm cix¶vi †h †Kv‡bv GKwUi Aby‡gvw`Z 

kZ© wkw_j‡hvM¨| cÖv_©x‡`i wek¦we`¨vjq ch©v‡q Kgc‡¶ 03 (wZb) eQ‡ii wk¶v`v‡bi AwfÁZv _vK‡Z n‡e A_ev †cv÷ W±ivj M‡elK c‡` 

Kgc‡¶ 02 (`yB) eQ‡ii AwfÁZv A_ev †Kvb ¯^bvgab¨ M‡elYv ms¯’vq M‡elK/‰eÁvwbK Kg©KZ©v/mgZzj¨ c‡` 06 (Qq) eQ‡ii M‡elYvi 

AwfÁZv _vK‡Z n‡e| wcGBP.wW. wWwMÖavix‡`i wek¦we`¨vjq ch©v‡q Kgc‡¶ 01 (GK) eQ‡ii wk¶KZvi AwfÁZv _vK‡Z n‡e| cÖv_x‡`i 

Aek¨B indexed/DOI (wWwRUvj Ae‡R± AvB‡Ww›Udvqvi) m¤̂wjZ gvbm¤úbœ Rvb©v‡j Kgc‡¶ 03 (wZb) wU M‡elYv cÖKvkbv _vK‡Z 

n‡e| wcÖ‡W‡Uvwi Rvb©v‡j cÖKvwkZ †Kv‡bv cÖeÜ MÖnY Kiv n‡e bv| Zuv‡`i Google scholar, LinkedIn and ORCID ID _vK‡Z n‡e| 

PvKwiiZ cÖv_©x‡`i‡K Aek¨B h_vh_ KZ©„c‡¶i gva¨‡g Av‡e`b Ki‡Z n‡e| mswkøó †bvU Ges kZ©vewj cÖ‡hvR¨ (we¯ÍvwiZ Rvbvi Rb¨ XvKv 

wek^we`¨vjq I‡qemvBU †`Lyb)|  

 

cÖfvlK c‡`i †hvM¨Zv: cÖv_x©‡`i Aek¨B gv‡K©wUs wel‡q weweG Ges GgweG cix¶vq cÖ_g †kªYx/wmwRwcG  4.00 Gi g‡a¨ b~¨bZg 3.75 mn 

Gm.Gm.wm Ges GBP.Gm.wm cix¶vq cÖ_g wefvM/ wRwcG 5.00 Gi g‡a¨ b~¨bZg 4.25 cÖvß n‡Z n‡e| †h mKj cÖv_x© weweG Ges GgweG 

Dfq cix¶vq cÖ_g ¯’vb/m‡ev©”P wmwRwcG AR©b K‡i‡Q, Zv‡`i †¶‡Î Gm.Gm.wm ev GBP.Gm.wm cix¶vi †h †Kv‡bv GKwUi Aby‡gvw`Z kZ© 

wkw_j‡hvM¨| hv‡`i mswkøó wel‡q wcGBPwW Ges gvbm¤§Z cÖKvkbvq cÖeÜ Av‡Q Zuv‡`i AMÖvwaKvi cÖ`vb Kiv †h‡Z cv‡i| wcÖ‡W‡Uvwi Rvb©v‡j 

cÖKvwkZ †Kv‡bv cÖeÜ MÖnY Kiv n‡e bv| PvKwiiZ cÖv_©x‡`i‡K Aek¨B h_vh_ KZ©„c‡ÿi gva¨‡g Av‡e`b Ki‡Z n‡e| mswkøó †bvU Ges 

kZv©ewj cÖ‡hvR¨ (we¯ÍvwiZ Rvbvi Rb¨ XvKv wek^we`¨vj‡qi I‡qemvBU †`Lyb)| 

 

Av‡e`b wb‡`©wkKv: cªv_©x‡K https://jobs.du.ac.bd I‡qemvB‡U jMBb Kivi gva¨‡g 02/08/2026 ZvwiL ivZ 11:59 Gi g‡a¨ AbjvBb 

Av‡e`b dig c~iY Ges AbjvB‡b Av‡e`b wd 750/- (mvZkZ cÂvk) UvKv cÖ`vb Ki‡Z n‡e| AbjvBb Av‡e`b cÖwµqv mdjfv‡e m¤úbœ 

n‡j cÖv_©x Zvi c~iYK…Z Av‡e`b dig Ges †c‡g›U iwk` wcwWGd dig¨v‡U WvDb‡jvW Ki‡Z cvi‡eb| WvDb‡jvWK…Z Av‡e`b digwU wcÖ›U 

K‡i †c‡g›U iwk`mn 08 (AvU) Kwc Av‡e`bcÎ †iwR÷«vi, XvKv wek¦we`¨vjq Gi wbKU AvMvgx 03/08/2026 ZvwiL Awdm PjvKvjxb 

mg‡qi g‡a¨ †cŠuQv‡Z n‡e| Av‡e`bc‡Îi cª‡Z¨K Kwci mv‡_ mvwU©wd‡KU, cªksmvcÎ, gvK©mxU Ges AwfÁZvi cªgvYc‡Îi mZ¨vwqZ cªwZwjwc 

mshy³ Ki‡Z n‡e|  

 

UNIVERSITY OF DHAKA: Applications are invited from the Bangladeshi nationals for filling up 03 

(three) permanent posts of Assistant Professor and 03 (three) permanent posts of Lecturer in the Department 

of Marketing, University of Dhaka. Pay scale: : for the post of Assistant Professor 35,500-67,010/- and for 

the post of Lecturer Tk. 22,000-53,060/- (National pay scale of-2015). 
 

QUALIFICATIONS FOR THE POST OF ASSISTANT PROFESSOR:  Candidates must have a first 

class/a minimum CGPA of 3.75 out of 4.00 in both BBA and MBA degree in Marketing with a first 

division/a minimum GPA of 4.25 out of 5.00 both in SSC and HSC examinations. Requirements for either 

the SSC or HSC examinations may be relaxed for the candidates who have obtained the first position/the 

highest CGPA in both BBA and MBA degrees. Candidates must have at least 03 (three) years of teaching 

experience at a university, or, at least 02 (two) years as post doctoral research or at least 06 (six) years 

research experience as a research/scientific officer or an equivalent position in a reputed research 

organization. Candidates with a Ph.D. should have at least 01(one) year of teaching experience at a 

university. Applicants must have at least 03(three) research publications in the indexed/quality journal with a 

DOI (Digital Object Identifier). Articles published in predatory journals will not be accepted. They should 

have Google scholar, LinkedIn and ORCID ID. Candidates already in service must apply through the proper 

channel. Relevant notes and conditions apply. (For details, see the Dhaka University Website). 
 

QUALIFICATIONS FOR THE POST OF LECTURER: Candidates must have a first class/a minimum 

CGPA 3.75 out of 4.00 both in BBA and MBA degree in Marketing with a first division/ a minimum CGPA 

4.25 out of 5.00 in both S.S.C. & H.S.C Examinations. Requirements for either the SSC or HSC 

examinations may be relaxed for the candidates who have obtained the first position/the highest CGPA in 

both BBA and MBA degrees. Candidates having a Ph.D. in the relevant field and research publication(s) in a 

quality journal may get preference. Articles published in predatory journals will not be accepted. Applicants 

already in service must apply through the proper channel. Relevant notes and conditions apply. (For details, 

see the Dhaka University Website). 
 

Application Guideline: Candidates have to fill the online application form and pay the application fee Tk. 

750/- (Seven Hundred and Fifty) by logging on to https://jobs.du.ac.bd website by 11:59 PM on 02/08/2026. 

After successful completion of the online application process, candidates can download their filled 

application form and payment slip in PDF format. 08 (eight) copies of the downloaded application form 

should be printed and submitted to the Registrar, University of Dhaka within office hours on 03/08/2026 

with payment slip. Attested copies of certificates, testimonials, marksheets and proof of experience should be 

attached to each copy of the application form.  
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